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August 2025

July Community 

Challenge

Guiding users 

through the UX 
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Guiding users through the UX

Introductions

Community Challenge Recap

Q&A

Wrap Up
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Elizabeth Schera
Director of Product Utilization and Adoption

Seb McMillan
Principal Platform Adoption Specialist

Featured Speakers
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July challenge recap

Pages and App Organization

Color and Formatting

Progressive Disclosure

Driving Faster Decisions

Impactful Charting
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July challenge contributors

matthewreed

Prajjwal88

jjayavalli

Sivaprasadperam

allison_slaught

namdevgurme

Kumarnr

Poojalakshmi

seb_mcmillan

Javvaji45

cherukuri20

SunnyNafraz

lokesh1156

Anjaneyulu Putta
devrathahuja

SriNitya

andrewtye

kamalakar1144

Special thanks to Ryan Whalen of W Cloud Solutions
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The Community made it clear: 

great UX in Anaplan is about 

clarity, consistency, and 

confidence.

Make sure your users 

don’t just interact with 

Anaplan — they trust it to 

guide their decisions and 

accelerate business 

outcomes.

Clarity comes from logical organization 

and progressive disclosure — users 
should never feel lost or overloaded.

Consistency comes from color standards, 

formatting rules, and structured navigation 
that feel intuitive across every app.

Confidence comes from surfacing insights 

quickly and pairing them with actionable 
next steps — whether through charts, 
KPIs, or Workflow approvals.

“
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Prompt 1

Pages and app organization
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Pages and app organizations

devrathahuja

Creating a homepage is an 

absolute must for larger 

apps so that a user is aware 

of all the available 

pages/options to plan. 

Even better if the homepage 

can be structured as per 

the planning flow so they 

know where to start & where 

to end.
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Community wisdom: pages and app organization 

 

Design apps as a roadmap — with clear naming, logical grouping, and role-based 

access so users always know where to start and where to go next.

Organize by 

role or process

Anchor with a 

homepage

Leverage role-

based views 

Guide with 

navigation aids

• Group pages 

logically by 
persona or 
workflow.

• Use categories 

and numbering to 
create a logical 
flow.

• Start with a page 

for KPIs and 
navigation.

• Outline the steps 
so each user 

knows what to 
expect.

• Hide pages 

irrelevant to a 
persona or role.

• Reduce clutter 
and focus users 

on what matters.

• Add buttons, 

links, or arrows to 
direct users.

• Show the next 
steps clearly.
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What else to consider

1 2

3 4

Create design and wayfinding 

standards

Consistently apply naming, layouts, 

and navigation, and use icons, 
spacing, and headers as signposts 

to guide users.

Plan for scalability

Set up categories and hierarchy 
that can absorb new processes or 

pages without breaking flow.

Design with rhythm in mind

Structure pages in cycles 
(summary → detail → action) so 

users learn and trust the navigation 
pattern.

Less is not always better

Avoid the “one-size-fits-all” trap by 
considering tailored navigation 
and pages based on roles and jobs 

to be done, focusing on their unique 
needs. 
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Organization examples

Credit: matthewreed
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Home page examples
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Prompt 2

Color and formatting
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Color and formatting

allison_slaught

Defining a standard for 

conditional formatting 

improves intuition, 

simplifies setup, and 

makes troubleshooting 

easier.
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Community wisdom: color and formatting

 

Use consistent, purposeful colors and clean layouts to reduce confusion, draw 

attention to what matters, and build user trust in the experience.

Standardize 

your palette

Apply color 

with intent

Balance clarity 

and usability

Support 

readability

• Keep colors 

consistent across 
pages and use 
cases. 

• Apply the same 

formatting and 
structure across 
models and apps.

• Only use green = 

good, red = issue, 
amber = warning.

• Use high contrast 
colors for 

accessibility. 

• Favor muted 

tones for data 
entry.

• Reserve bold 
colors for alerts or 

KPIs.

• Use spacing, 

alignment, and 
avoid scrolling. 

• Ensure formatting 
is clean and 

simple – don’t 
pack in too much.
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What else to consider

1 2

3 4

Make it branded

Subtly use corporate brand 
colors for familiarity, but reserve 

bold accents for actions and 
exceptions.

Limit grid scope creep

Use large grids cautiously. If the 
user has to scroll, you likely 

added too much to that grid.  
Consider breaking the information 

into more specific grids.  

Avoid relying solely on color 

Combine color with dynamic icons 
and dynamic rich text to tell a 

story. This is also important to 
support users with color and vision 

limitations. 

Consider cultural context of 

colors

If your app is global, remember 

colors can carry different 
connotations in different regions 

— test schemes with diverse users.
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Color and formatting examples

Credit: allison_slaught
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Color and formatting examples 

Credit: Ryan Whalen
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Color and formatting examples 
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Prompt 3

Progressive disclosure
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Progressive disclosure

Screenname

Progressive disclosure helps manage 
complexity by revealing information gradually. 

Start with high-level summaries and allow users 
to explore details through drill-downs, tabs, or 
linked pages. 

Use collapsible cards to hide advanced data 
until needed, keeping the interface clean and 
focused. 

This approach supports both casual users and 
power users by offering simplicity upfront and 
depth on demand. 

Drill-down capabilities in charts and grids 
enable users to investigate data hierarchically 
without leaving the page. 

This method enhances usability, reduces 
cognitive load, and supports efficient data 
exploration. Anjaneyulu Putta
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Community wisdom: progressive disclosure

 

Be an interactive storyteller, set up a series of paths your users can follow to get to 

their desired ending. 

KPIs and 

drill down

Incremental

Information

Tailoring Other 

thoughts

• Use KPIs as the 

entry point, they 
can show 
performance at a 

glance

• Make it easy for 
users to drill down 
into the data 

below the KPIs

• Create layers of 

detail though 
cards/pages 
so users can get 

to the level they 
need

• Keep each layer 
simple and 

focused

• Consider the 

needs of different 
end users, what 
information do 

they need?  Make 
it easy for them to 

find it

• Use tooltips for 

instructions so 
they don't get in 
the way

• Filtering options 

can make pages 
more flexible and 
allow progression 

in a single page
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What else to consider

1 2

3 4

How do you know when to drill 

down into the detail: 
Conditional formatting and 
icons can help user indentify 

what need investigation.

How do users interact with UX: 

How do you join the pages 
together to create a natural flow 
Landing Pages, Access 

Controls and Workflow are 
some of the tools in your arsenal

Create a narrative: 

Think of how you would walk a 
user though the information if you 
were presenting it.  Be a 

storyteller not just a page builder. 

Talk to your Users: 

Get key users to walk you through 
what they do and where their pain 
points are.  You don’t need to 

know everything use the village to 
help you. 
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Progressive disclosure examples
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Prompt 4

Driving faster decisions
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Driving faster decisions

cherukuri20

Add interactive filters so 

users can easily change 

what data they see based on 

things like time, region, or 

product. This helps them 

quickly focus on the most 

important information for 

their needs.*
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Community wisdom: driving faster decisions

 

Eliminate friction by surfacing the right KPIs, filtering out noise, and guiding users with 

alerts and real-time insights so decisions are made quickly and confidently

Surface KPIs 

upfront

Design for 

quick actions

Show impact in  

real-time

Make next 

steps obvious

• Place decision-

critical metrics at 
the top.

• Use conditional 
formatting and 

icons to highlight 
issues.

• Limit each page to 

one primary task.

• Provide direct 

links to related 
actions or inputs.

• Use selectors or 

scenarios with 
instant recalcs.

• Show users the 
impact of changes 

immediately.

• Add dynamic text 

for alerts, info, 
and guidance.

• Include actions to 
take the user to 

the corresponding 
page that needs 
action.  
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What else to consider

1 2

3 4

Surface exception handling

Design specific pages to surface 
only outliers or variances 

needing attention, rather than all 
the data.

Make implications explicit

Don’t just show numbers — use 
text cards or messaging to spell 

out “what this means” and “what 
to do next.

Reduce decision fatigue

Limit the number of filters, toggles, 
or scenarios on critical pages so 

users can act without hesitation.

Connect decisions to outcomes

Create cross-navigation links 
between decisions and their 

downstream impact (e.g., how a 
quota change affects attainment) so 

users can easily flip between 
actions and results.
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Driving faster decisions examples
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Driving faster decisions examples
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Driving faster decisions examples
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Prompt 5

Impactful charting
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Impactful charting

lokesh1156

Goal: Tell a story with data and 

make trends easy to understand.

Best Practices:

Choose right chart type: Line 

charts for trends, Bar/Column 

charts for comparison and Pie 

charts for proportions.

Interactive Filters: Let's users 

slice data by Time, Region or 

Product.
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Community wisdom: Impactful charting

 

The information you are presenting should define the way it is visualised

Consistency Bar, Line and 

Combo

Pie and 

Waterfall

Other Charts

• Comon colours 

and formatting 
create a cohesive 
experience 

• Position and use 

tooltip and 
selectors 
intuitively 

• Great for 

Comparing 
categories

• Showing trends 
and changes over 

time

• Pie is perfect for 

showing 
proportional data 

• Waterfalls bring 
bridges and 

variance analysis 
to life

• Scatter chart 

enable you to 
show the 
relationship 

between data

• Grids can be used 
to show multi-
dimensional data 

as heat maps
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What else to consider

1 2

3 4

Stacked bars: 

These bring additional insights 
into the classic bar format 
showing both the absolute values 

and the breakdown of the value. 

Chart or Grid not both: 

Don’t waste space replicating the 
same information in a grid and 
chart, pick to one that does the 

best job. 

Use disruption: 

If used sparingly disruptive 
formatting and colours can being 
focus to that element on the page. 

Charts are not decorative: 

Chart are not to make pages look 
pretty, while they do make pages 
more visually appealing they should 

be you because they are the most 
effective method of showing that 

set of information. 
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Examples of Impactful Charts

These examples show how a variety of charts can be used to convey information in a clear, 

professional and appeal way.  

I would question if they could also indicate if any of this information should be driving an 

action though
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Bonus

Process, status, and instructions



38

A
n

a
p

la
n

 C
o
n

fi
d
e

n
ti
a

l

38

A
n

a
p

la
n

 C
o
n

fi
d
e

n
ti
a

l

Process, status, and instructions

Ryan Whalen – W Cloud

It may take you an hour to 

build the model logic, but it 

will take you half a day to 

make it easier for the users 

to navigate through the 

pages like it is Turbo Tax 

and they are being walked 

through the process. 
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What else to consider

1 2

3

Think beyond users

Create centralized landing pages 
to support admins, IT, and project 
managers.  Data validation. 

Surface data reliability

When ever possible include things 
like source and last refresh 
date/time so users can spend time 

making decisions not validate the 
data.  

Teach your users

Don’t assume your users will 
remember what you taught them 
lay it out.  Include a glossary, 

detailed instructions, tool tips, links 
to training documentation, and 

screenshots/GIFs. 
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Process, status, and instructions examples
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Process, status, and instructions examples
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Process, status, and instructions examples
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Process, status, and instructions examples
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Q&AQ&A
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Have feedback?
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Thank you!Thank you!
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